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The Ad Insight Study is designed to provide participating companies 
with real-world market feedback on the effectiveness of advertising 
creative. Select advertisements in the August 2023 issue of 
Ratchet+Wrench were studied. Readers reported their perception 
of each item in terms of whether or not it was attention-getting, 
informative, or memorable, whether or not the advertisement 
prompted them to take action, and commented on what they liked 
or might change on the ad. By analyzing readers’ reactions to their 
own ads and comparing their performance with other advertisements 
studied, advertisers can discover ways to communicate more effectively 
with Ratchet+Wrench readers, thus enhancing the return on their 
advertising investment.

The sample for this online study was selected from the domestic 
qualified circulation of Ratchet+Wrench. Individuals included in 
the sample were emailed an invitation to participate in the study 
on September 6, 2023, and were offered an incentive to take part 
(those that completed the study were entered in a drawing for a $100 
Amazon gift card). Study responses were collected from September 6 
to September 15, 2023, and findings are based on the input from 299 
study participants.

STUDY BACKGROUND & METHODOLOGY ADS INCLUDED IN THE STUDY

• Advance Auto Parts - Diehard
• Advance Professional 
• Automotive Training Institute
• AutoZone
• Bendpak
• BG Products
• Business Actualization
• Carquest
• ETE REMAN
• Factory Motor Parts
• Ford Motor Company
• Jasper Engines & Transmissions
• Mail Shark
• NAPA
• Promotive
• Shopmonkey
• Stellantis
• TechNet
• WHI Solutions Inc.
• Worldpac
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RESPONDENT  PROFILE

How many total locations do you operate?

Which best describes the location of 
your repair business?

74%

1 88%

4-9 3%

21%

2 6%

10+ 1%

Which of the following best describes 
your repair business?
Independent/Franchise General Repair 

Independent/Franchise Specialty Repair

Used Vehicle Dealer with Automotive Repair 5%

3 2%

What is your annual revenue at 
this location?

4%
$5,000,000-
$9,999,999

5%
$3,000,000-
$4,999,999

9%
$2,000,000-
$2,999,999

35%
Under $500,000

2%
$10,000,000+

23%
$1,000,000 –  
$1,999,999

22%
$500,000 –  

$999,999

How many total employees 
are at this location?

Midwest  

28%

South

24%

Northeast

27%
West

21%

13+

7%
1-4

48%
5-8

31%
9-12

14%

Which best describes your job title?
Owner/Executive 79%

Manager 17%

Supervisor 4%
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QUESTIONNAIRE
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HIGHEST SCORING ADS: AGGREGATE  (STUDY RANGE: 3.52 - 5.11)

Bendpak
5.08

#2

Jasper Engines & Transmissions
5.11

#3

#4

#5

#1

NAPA
4.91

Advance Auto Parts - Diehard
4.72

BG Products
4.64
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HIGHEST SCORING ADS: ATTENTION-GETTING  (STUDY RANGE: 3.73 - 5.31)

Jasper Engines & Transmissions
5.26

#2

Advance Auto Parts - Diehard
5.31

#3

#4

#5

#1

Bendpak
5.19

5.01

Advance Professional
4.99

4.91

4.72

4.64

BG Products
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HIGHEST SCORING ADS: INFORMATIVE  (STUDY RANGE: 3.14 - 5.29)

NAPA
5.19

#2

Jasper Engines & Transmissions
5.29

#3

#4

#5

#1

Bendpak
5.16

WHI Solutions Inc.
4.95

ETE REMAN
4.68
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HIGHEST SCORING ADS: MEMORABLE  (STUDY RANGE: 3.29 - 4.88)

Jasper Engines & Transmissions
4.78

#2

Bendpak
4.88

#3

#4

#5

#1

NAPA
4.65

Advance Auto Parts - Diehard
4.55

Promotive
4.36
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BENDPAK ADVERTISEMENT
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4.88

4.04

5.16

4.45

Memorable

0 31 4 62 5 7

Study averageBendpak

Attention-Getting

3.73 - 5.31

 3.14 - 5.29

3.29 - 4.88

5.19

4.59

Informative

Study range

ON A SCALE OF 1 (NOT VERY) TO 7 (EXTREMELY), DO YOU THINK THAT THIS AD IS:
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Bendpak Score

(Study Average: Yes - 54%, No - 46%)

0 20 40 60 80 100

76%  Yes

24%  No

IF YOU WERE IN THE MARKET, WOULD YOU BE PROMPTED TO TAKE FURTHER 
ACTION BASED ON THIS AD (CALL, VISIT WEBSITE, BUY PRODUCT, ETC.)?
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• Good info and pictures
• COLOR, LAYOUT, IMAGES
• layout
• All except no phone no
• imagery, informative
• Picture says it all
• good tag line
• nice pic
• Layout has a large amount of content but isn’t too busy. Great

description of product and how it works.
• Perfect. Easy to see what product is shown and what it does.
• multiple examples ansd stright forward
• layout
• all of it
• messaging
• product display
• NICE PICTURE
• layout
• I would like to have 1 of these but I can’t afFord Motor Company it.
• BRAND FAMILARITY
• every thing
• informative 
• product overview
• You know right away what you are looking at
• I like the headline/tag at top. Informative.
• awesome colrs
• Fans are nice we know what they do
• Simply gets the message across
• QR Code
• immediately know what the product is
• Good use of color and grafics
• Images
• like that it shows the product
• Nice product placement

• All
• Message, image
• Cool
• bold
• Layout and color
• Good layout that highlights features with icons and small amount of

text. Displays all products on page.
• the back ground
• Looks good.
• I like the layout, messaging and the images.
• images
• layout
• Layout 
• over all good graphics.
• SHOWS THE PRODUCTS WITH A PESON TO ASSOCIATE IT WITH,
• Images
• layout, color, images
• only in the summer time
• very informative
• a cool boss is what I would want
• COOL
• Image, layout and color
• The benefits are clearly listed
• Very clear what they sell and what options they have
• limited area
• Blue represents cold
• Everything..Backround,Color, Product image
• good pictures
• I immediately know what they’re selling
• It is appealing and has a good message and information.
• GREAT AD
• Everything 
• layout
• color and layout

WHEN ASKED “WHAT DO YOU LIKE ABOUT THIS AD (FOR EXAMPLE, COLOR, LAYOUT, 
MESSAGING, IMAGES, ETC.)?” RESPONDENTS HAD THE FOLLOWING COMMENTS:
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RESULTS BY SERVICE/CATEGORY

Attention-Getting Score Informative Score Memorable Score Aggregate Score Action Score

Jasper Engines & Transmissions 5.26 5.29 4.78 5.11 76%

Bendpak 5.19 5.16 4.88 5.08 76%

NAPA 4.9 5.19 4.65 4.91 67%

Advance Auto Parts - Diehard 5.31 4.29 4.55 4.72 56%

BG Products 5.01 4.55 4.35 4.64 61%

Promotive 4.74 4.67 4.36 4.59 71%

Advance Professional  4.99 4.47 4.27 4.58 57%

WHI Solutions Inc. 4.57 4.95 4.12 4.55 66%

TechNet 4.73 4.47 4.16 4.45 55%

ETE REMAN 4.51 4.68 3.95 4.38 53%

AutoZone 4.43 4.41 3.95 4.26 53%

Ford Motor Company 4.48 4.35 3.94 4.26 48.5%

Worldpac 4.54 4.31 3.77 4.21 57%

Mail Shark 4.3 4.46 3.84 4.20 51%

Shopmonkey 4.43 4.22 3.91 4.19 49%

Factory Motor Parts 4.73 3.94 3.72 4.13 40%

Automotive Training Institute 3.91 4.58 3.4 3.96 45%

Carquest 4.21 3.91 3.74 3.95 46%

Business Actualization 3.73 3.97 3.29 3.66 30%

Stellantis 4.04 3.14 3.38 3.52 20%



The Ad Insight Study is a complimentary service provided 
by Endeavor Business Media for qualified advertising partners.

Endeavor Business Media also conducts custom surveys for advertising partners 
seeking specific information about their company in the marketplace. 




